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07. Introduction

The professional services industry continues
to expand steadily and is expected to show
a 5.4% growth rate from 2016 to 2020,
according to the Professional Services
Market Global Report 2017. Along with a
strong demand for services like real estate,
law, and accounting, competition between
companies that work in these industries
remains fierce. So how can your business
succeed in a crowded marketplace?

Creating a solid backlink profile can give
businesses the opportunity to improve their
search engine rankings, raising visibility
among their target audience. If any pages of
your website are getting organic links from
other reputable sources, those pages can
rank higher in Google, as this factor remains
one of strongest signals in its search
algorithm. However, finding quality link
sources can be a daunting venture.

For our brand new research, we analyzed the
backlink profiles of the leading companies
in three highly competitive industries in

the U.S.: Real Estate, Legal Services, and
Accounting. The results of the study helped
us discover the most popular and the most
reputable domains that link back to the sites
we analyzed.

We hope that the insights provided in this
research will help companies find valuable
backlink sources, make data-informed
decisions, and adjust their link building
strategy accordingly to accomplish their
business goals.
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02. Methodology

We analyzed the websites of over 2,000 firms working in the real estate, legal services, and
accounting industries. For our research we used lists of the leading U.S. companies in these
industries, according to the popular niche rankings. We then found over 60,000 referring
domains that link back to these companies.

Using the SEMrush data, we looked at the backlink profiles of the real estate, law, and
accounting firms to lift the veil on their link building secrets.

First, we selected referring domains that link back to over 50% of the companies analyzed in
each industry. Next, we wanted to identify both the most reputable and most popular referring
domains for each industry. For this purpose, we used two different approaches.

Approach #1:
Identifying the most reputable referring domains

To determine the authority of the referring domains we used our Authority Score metric.
Since not all links are equal, website owners must pay careful attention to the domains they get
their links from.

Authority Score measures the overall quality of a domain and is based on the following SEMrush
data:

» Backlink data including referring domains, follow and nofollow links ', Domain Score?, Trust
Score?3, and more

« Organic search data including organic search traffic and positions
« Website traffic data

This compound metric helps to understand how valuable a backlink from a referring domain is
to your website’s SEQ, or how beneficial a new backlink would be from a domain that you are
hoping to get a link from.

1 Follow links are links that instruct search engine crawlers to follow the linked-to website and thus communicate trust to it. Meanwhile, nofollow links send
users to another site if clicked on, but tell search bots not to crawl the link.

2 Domain Score measures the importance of a domain based on the volume of links pointing back to the domain. Volume represents link “weight,” or the
cumulative number of backlinks pointing to the page that points to the target page. It is calculated similar to the way Google PageRank was calculated.

3 Trust Score places more emphasis on high-quality backlinks and measures the trustworthiness of a webpage or domain based on the number of links
coming from highly trusted websites. If the Trust Score of your domain is much lower than its Domain Score, it can be a sign that your website has too many
low-quality backlinks.
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The authority and quality of a website is highly important, since earning links from a good
domain serves as a solid trust endorsement for your site and can boost your SEO efforts. On the
other hand, receiving links from sources with low authority will do you no good or can even hurt
your site, in terms of SEO.

To explore backlink profiles of the leading industry companies and check the authority of
referring domains, we used SEMrush’s group of Backlink Analytics reports.

Approach #2:
Identifying the most popular referring domains

To identify the most popular link sources, we looked at how many of the analyzed corporate
websites have backlinks from the listed referring domains. The most popular domains were
defined as domains that were referring to most of the websites analyzed. In the following, we
use the term Matches to denote the percentage of the companies that a particular domain links
to. For example, a domain with 90% Matches would mean that this domain links to 90% of the
companies analyzed.

To find out which domains the companies get their backlinks from, and their Matches, we used
SEMrush'’s Backlink Gap.

To make an informed decision when searching for potential backlink sources, it is important

to understand how much traffic these link building prospects get, in addition to their authority
and popularity. For this reason, we also looked at the estimated monthly traffic of each referring
domain. As we were analyzing U.S. firms, we considered only U.S. traffic during February 2018.
Estimated monthly traffic data was taken from SEMrush'’s Traffic Analytics reports.

Now let’s dive deep into our findings ...
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03. Research Findings

Legal Services

We looked at backlink profiles of the leading law firms in the U.S. and discovered where the
backlinks for these companies are coming from.

First, we identified the most reputable referring domains, based on their Authority Scores.
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REPUTABLE Distribution Services
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Universities News Media
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- stanford.edu nytimes.com

harvard.edu washingtonpost.com
._. cornell.edu businessinsider.com

KEY TAKEAWAYS

« Among the most reputable domains, news media and universities appeared to be the
main link sources for legal services firms — each of them accounts for 40% of all domains
from the top 20 list. These categories are followed by industry media, local directories,
professional directories, and press release distribution services, each of them accounting
for 5% of all the domains.

Backlink Profile Research / SEMrush Study 2018 / semrush.com
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« Generally, backlinks placed on university websites come from the lists of alumni, including
their current job positions and their company news.

« The high percentage of universities among the most reputable linking domains can point
to the fact that the leading law firms are closely connected to the academic communities
of lawyers.

» Over 60% of industry leaders have backlinks from each of the most reputable domains,
which is reflected in a strong online presence of law firms. If most of your rivals have
backlinks from these domains, you can also try to acquire a link from these resources to
keep up with the competition.

Top 5 Most Reputable Referring Domains for U.S. Law Firms
by SEMRush Authority Score
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As for the most popular referring domains and their categories, we see a whole new picture.
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KEY TAKEAWAYS

« Industry media, professional directories, and professional associations prevail among the

top 20 most popular referring domains.
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« It seems that the leading industry players put their efforts into building a solid online

presence — the absolute majority (80-99%) of the leading law firms have backlinks to their

websites on these domains.
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 Industry media, professional directories, and professional associations have lower
Authority Scores and less overall traffic compared to the domains unrelated to a specific
industry, such as news media and general directories. Nevertheless, traffic from these
industry-specific link sources is highly targeted and they are high value in terms of PR
and brand awareness in a certain niche. To position yourself as an industry specialist,
it's crucial to be mentioned on these web resources, which are closely related to your
business.

Top 5 Most Popular Referring Domains for U.S. Law Firms

by Matches
®
superlawyers.com findlaw.com americanbar.org bna.com bcgsearch.com

‘ 99% ’ { 97% ’ ‘ 97% ) ‘ 97% ) ‘ 95% )
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Real Estate

We analyzed the backlink profiles of the leading real estate firms in the U.S., looking at referring
domains that link back to these companies.

First, we selected the top referring domains with the highest Authority Scores.
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KEY TAKEAWAYS

« The most reputable referring domains for real estate include general directories,
professional directories and listings, and industry media, which have high Authority Scores
and can pass a lot of link juice to a company’s website:

+ General directories. Web portals and business directories similar to the yellow pages,
which provide a list of businesses within a specific location. In addition to high value in
terms of SEO, being listed on the local directories is critically important for real estate
firms, as customers often make their choice based on the location when choosing a
company or an agent.
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+ Professional directories and listings. Mostly listings and various ratings of real estate
firms divided into categories based on the service provided, ratings of agents and
brokers, and listings of real estate properties for sale or rent.

+ Industry media. Mentions on niche web portals and in industry news.

« When it comes to professional associations, the firms get their links from the lists of
association members and news about companies’ participation in association activity.

« Unlike companies from the two other niches we analyzed, real estate firms don’t have
backlinks from university websites, which can be explained by the fact that real estate is
less connected to academic communities than companies in the legal and accounting

industries.

Top 5 Most Reputable Referring Domains for U.S. Real Estate Firms
by SEMRush Authority Score
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When analyzing referring domains, it's important to pay attention not only to their authority, but
also their popularity among your rivals. That's why we also selected referring domains that link
back to most of the real estate company websites we analyzed.
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KEY TAKEAWAYS

« Inthe real estate industry, the most reputable referring domains do not equate to the
most popular referring domains. Their categories are the same and include general
and professional directories, industry media, press-release distribution services, and
professional associations. However, there are many differences between the referring
domains in the two lists. New portals and listings appear in the list of the most popular
domains.

» The most popular referring domains might not impress you with high Authority Score and
enormous overall traffic volume. However, since they are closely related to the industry
and attract a highly relevant audience, they can provide more targeted traffic.

« Assuming that over 60% of all analyzed real estate firms are already present on these
referring domains, they can be considered an “easier” backlink target. If most of your rivals
could gain backlinks from these domains, you can probably also do so.
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« Among professional associations, there is only one association that had enough matches
and authority to get to the top domains list — realtor.org. 68% of real estate firms are
mentioned on this site and it has a fairly high Authority Score — 78 out of 100.

Top 5 Most Popular Referring Domains for U.S. Real Estate Firms

by Matches
© © =) =)
housevaluestore.com listhub.net hotpads.com dmoztools.net activerain.com
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Accounting

To determine the backlink portfolio of the accounting companies, we analyzed the leading
accounting firms in the U.S. and uncovered referring domains where these companies have
backlinks pointing to their websites.
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KEY TAKEAWAYS

« The results of our study showed that a typical backlink profile of the leading accounting
firms includes links from industry media, news media and business media, professional
associations, general directories and universities.

o Unlike the case with the two other industries, the most reputable domains coincide with
the most popular domains for the accounting companies.

« We found out that few accounting firms share backlinks from the same domain. According

to our findings, only 20% of the analyzed accounting firms have backlinks from each
referring domain that we found. Only three of these domains link to over 50% of the
accounting firms. Because of this, we lowered the popularity threshold (Matches) to 16%
and selected the top 20 most popular referring domains that link back to 16% or more of
the companies analyzed.
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« Arelatively low level of Matches can point to the fact that there is a huge diversity of link
sources in the accounting industry — only a few companies have backlinks from the same
domain. Although earning backlinks from these domains can be challenging, it can provide
tremendous potential for link building — by placing a few more backlinks on some of the
top domains you can improve your chances of outdistancing your competitors.

« When it comes to professional associations, they usually link to the lists of companies and
company news, e.g., news about sponsorships.

Top 5 Most Popular Referring Domains for U.S. Accounting Firms

by Matches
® (v
accountingweb.com  chamberofcommerce.com cpapracticeadvisor.com accountingtoday.com prweb.com

86% 67% 52% 42% 38%
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04. What it Means to You as a
Marketing Specialist

Backlinks can be a good source of highly targeted traffic to your website. However, not all
backlinks are created equal. When planning your link building strategy, it can be difficult to
determine which domains you need to target to acquire backlinks. The results of our research
suggest several key factors worth paying attention to when choosing potential backlink
partners.

Things to keep in mind

« It's worth checking for web resources that link to most of your competitors but not you.
Use those domains as a link building opportunity and try to reach out to those potential
backlink partners to acquire high-quality links.

« By analyzing your competitors’ backlink profiles and strategies they are using you can
better understand what works and what doesn’t in your industry and think about whether
or not you can apply those tactics to your own business.

« Domains related to your industry, such as industry media, professional directories, and
professional associations, are a great place for your backlinks, which can benefit your
website in terms of SEO and brand awareness.

« It's crucial to pay attention to the quality of potential link sources, looking at metrics
like Authority Score and a website’s traffic. You can search for domains that have high
Authority Scores and good traffic flow, but link back to just a few of your rivals. These
websites can serve as fresh link building opportunities you can seize to occupy those
unfilled niches and keep ahead of the competition.

« A backlink is considered to be more valuable when it comes from a relevant domain. Let's
say your company provides legal services — it may look suspicious if an online jewelry
store links back to you. Conversely, if a link comes from a relevant source it's more likely to
be clicked.

» Another thing Google pays attention to is the diversity of a backlink profile. A diverse
backlink portfolio means that you use varied anchor texts, have different types of
backlinks (e.g. text and image links) from different referring domains (news sites, blogs,
etc.), and find the right balance between follow and nofollow links. Without diversity,
Google may assume you are using manipulative schemes.

» Make sure to diversify your link sources. If the search engine sees too many links coming
to your site from a single website, it may flag this as a suspicious sign.
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In the next part of this e-book, we'll show you how
the SEMrush reports and tools can help you perform
different link building activities, so that you can
skyrocket your SEQ results.




05. Eight Steps to Unbeatable
Link Building with SEMrush

In this part, we'll describe several key steps of the link building process and show you how
SEMrush can help you effectively perform these tasks so that you can pave the way to acquiring
high-quality backlinks for your website.

1. Discover your backlink competitors

TOOL TO USE: BACKLINK ANALYTICS

To beat the competition, first you need to understand who you're competing with. With the

help of our Backlink Analytics, you can pinpoint your rivals. The Competitors report within this
section will show you a list of competitive domains which have a similar backlink profile to your
own website.

Your competitors

Domain w Common Ref. Domains €) £ | Total Ref. Domains €} & Backlinks © =

cnn.com - 80,116 346,725 110,350,444
nytimes.com - 102,183 500,699 132,241,786
bbe.co.uk - 86,222 424,740 231,013,347
huffingtonpost.com - 70,695 308,993 49,700,996
washingtonpost.com - 65,490 262,162 56,294,157
time.com - 57,306 189,209 14,171,852

In addition to the total number of referring domains that link back to your rivals, you'll be able to
see how many domains link back both to your and your competitor’s website.

By default, the results will be listed by the competition level based on how closely your and your
rival’'s domain compete with each other. For your convenience, you can sort them by the number
of common referring domains, the total number of domains that link back to your competitor,
and the total number of their backlinks.

Discover your competitors ==
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2. Narrow down your findings

TOOL TO USE: TRAFFIC ANALYTICS

Not only can you identify your backlink competitors, you can also analyze the amount of traffic
they get per month. Traffic Analytics allows you to dive deep into the traffic that's going to their
websites. With the help of the tool, you'll be able to understand which sources are generating
the most traffic for your rivals, whom you've found with Backlink Analytics. In the Overview
report, you can determine how much of the traffic is referral traffic.

Traffic Sources &

Direct
48.8M (31.46%,)
Referral
6.4M (4.14%)
Search
98.2M (63.25%)
Social
1.8M (1.15%)
Paid + Google AdWords
3.6k {<0.01%)
I Referring Sites 2 591 I Search Engines 25 | Social Networks 713
Domain € Traffic €  Traffic Share €

1,332,109 20.72%
592,342 9.21%
250,607 3.90%
127,266 1.98%
101,448 1.58%

If you see that some of your competitors
get quite a large amount of traffic coming
to their site through hyperlinks, you

might want to take a closer look at those
websites and their link building strategies.
Maybe there's something you can learn
from those competitors.

In the Traffic Sources tab, you can analyze
which relationships your rivals have with
other websites by viewing the amount of
traffic gathered from a particular domain
and the total amount of traffic share
attributed to this domain.

With these insights, you can try to reach
out to the domains that are sending your
competitors the most traffic and offer them
some valuable information on your site that
your rivals may not have. If appropriate, you
can then ask them for links to your site, so
that you can start building your backlink
portfolio.

View competitors’ traffic sources =

3. Analyze your main competitors in detail

TOOL TO USE: BACKLINK ANALYTICS

Now that you know which websites you should keep an eye on, you can start collecting
deeper insights into their link building tactics. The Backlink Analytics section provides you
with information about the overall backlink profile size of your competitors, their key link
partnerships, their most recently built links, the distribution of follow and nofollow links, and

more.
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You can change a report scope to view and analyze backlinks pointing to a domain, a specific
subdomain, or a specific URL.

Another helpful feature of this report is the New & Lost Backlinks graph, which allows you

to discover both how many new backlinks other companies in your niche have built recently
(the “New” checkbox) and how many links they used to have but lost for some reason (the
“Lost” checkbox). This information will help you better understand if you should aim your
efforts at catching up with your competition. Maybe you're missing out on some link building
opportunities. On the other hand, your competitors’ lost links can show you some potential
backlink partners you can try to reach out to in order to get the desired link for your site.

Perform a deep link analysis =

4. Spot the backlink gap in your profile

TOOL TO USE: BACKLINK GAP

Once you've identified your main backlink rivals, you can head to the Backlink Gap tool to
compare your and their backlink profiles. You can enter up to five competing domains, including
your website. You can then compare your link portfolio to those of your main rivals and search
for new backlink opportunities for your website.
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BaCkll nk Gap You Your competitors
Root Domain « ( Root Domain ( Root Domain N,
| @ cnn.com | | @® washingtonpost.com | | @ nytimes.com

You'll be able to see all of the referring domains that send backlinks to the websites entered.
To view some potential backlink opportunities that you might be missing out on, select your
domain in the drop-down menu above the table. Once you've done it, you'll get a list of domains
your competitors are getting links from but you are not.

By Referring Domains

To view backlink opportunities that you're missing, select your domain cnn.com v x

Referring Domain € ® cnncom & @ washingtonpost.com & @ nytimes.com %

github.com 0 2 9
paypal.com 0 3 0
browsehappy.com 0 0 3
reddit.com 0 ] 12

android.com 0 0 2

Conduct a thorough link analysis of these websites to identify the most authoritative backlink
sources that link back to your rivals but not you. Use those referring domains as your link
building targets.

Spot the gaps in your backlink profile =

5. Explore fresh backlink opportunities

TOOL TO USE: ON PAGE SEO CHECKER

To maximize your SEO efforts, you can use actionable on-page optimization ideas provided by
our On Page SEO Checker tool. Once you've adjusted all the required settings, you can view a
number of suggestions for your strategy, including link building ideas based on the backlinks
of your top competitors. These recommendations are given for particular webpages and are
divided into several categories according to their type.
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On Page SEO Checker: Starbucks [ & cern ampaign | impor apiorss s s [EYEE]

Google Search Targetina™ | starbucks.com | Last update: Thu, Mar 29, 2018

Overview | Optimization ideas  Top 10 Benchmarking  Idea Tasks

Total Ideas®

Strategy Ideas 8 SERP Features |deas 23
| [ZH] Backlinks Ideas 48 | (—J Semantic Ideas 42
3 6 3 Technical SEO Ideas 47 Content Ideas 195
ror 42 p30es User Experience Ideas | Comnectaa |
Our ideas may help you increase your erganic traffic (&)
over 1000% o s

Check out backlink ideas to discover outreach targets you can use to build up your backlink
profile. You'll see a list of domains that are recommended for backlink placement and compiled
based on the backlink placements of your top 10 competing websites.

- p— rotioune
ks, 27! T3418-us Macys 13.6m m
rbugk: h chase .5m m
R N— solesuioieg  hwnn e |
e spotify 5.0m m
hktps: " 2 outiook 4im m

m Backlinks (@) * Earn links from more sources.
Based on your top 10-ranking rivals' data Try to acquire backlinks from the following domains:

retaildesignworld.com (2 sandiegouniontribune.com 2 bombplates.com (2 ' Show all

B See detailed analysis

Collect backlink ideas =

6. Maintain your backlink profile in good shape

TOOL TO USE: BACKLINK AUDIT

Besides spotting new link building opportunities, it's also important to protect your website from
penalties and sanctions. In the Audit report of the tool, you can view all your backlinks broken
down into three lists: For review, Whitelist, and All links. Initially, there will be an equal number of
links in the For review and All links lists. As you work on your backlink profile, the former list will
be decreasing. You can see which of these backlinks are new by clicking on the New checkbox.

Backlink Profile Research / SEMrush Study 2018 / semrush.com
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For review 403,663 | whitelist 0 | | Alllinks 403,663 |

Move group of backlinks  Group by Search State
New €

| Domain | URL | | Everywhere | Q, Write ko search Advanced filters v

O Page Title and Source URL € 1 - 100 out of 3,864 domains (total backlinks: 23,231)

The Globe - The warld's most visited web pages
http://0-credit-cards.search-web.us/the_worlds_most_visited_web_pages_11/ 12 m

IP: +235 Mirror Pages: +155

The Globe - The world's most visited web pages
http://auto-leases.search-web.us/the_worlds_most_visited_web_pages_11/ 12 m

The Globe - The world's most visited web pages
http://globe.games/the_worlds_most_visited_web_pages_11/ 2 m

IP: +235  Mirror Pages: +155

By default, the Backlink Audit tool sorts the toxic backlinks in order of Toxic Score, which helps
to determine which of your links are the most dangerous for your site and is based on a scale of
0 to 100, with 100 being extremely toxic. Currently, there are over 50 different toxicity markers
that SEMrush uses to determine the Toxic Score for a link. Backlinks with the highest Toxic
Score will be shown on the first page of the report. Once you've clicked on the Toxic Score value,
you'll be able to see the list of toxicity markers associated with this link.

Toxic
Score i

(- o

Actions

o - [one -]

Anchor Text &

michaelkors.com

Domain score & Trust score &0

4 1
Michael Kors —
BN EEN e

TOXIC MARKERS

Dangerous

Mirror pages
Community error
Low domain power
Link directory

michaelkors.com
branded ~

o - [oue ]

Potentially dangerous
michaelkors.com

Link network (by AdSense ID)

s - oo [0}

_‘ anded Weak domain
picactors T s EEEEEEe
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If a backlink has a low Toxic Score and appears to be fine, then you can decide to send the
domain or URL to your Whitelist. If you see a link that appears to have a dangerous Toxic Score
you can either contact the owner of the site and ask them to remove the link (or change it) or
send the harmful link to your disavow list. A disavow list can be sent to Google so that the links
can be disassociated with your website.

Keep your backlink profile neat =

7. Determine prospective backlinks and reach out to
potential link partners

TOOL TO USE: LINK BUILDING TOOL

Acquiring high-quality, relevant links is not an easy task. That's why we've developed the Link
Building tool, which covers the three main steps of the link building workflow:

1. FINDING RELEVANT LINK SOURCES

The tool will suggest potential link prospects that you should get backlinks from. They are all
divided into categories according to the source of information the tool uses when compiling a
list of those prospects:

Prospects = InProgress Monitor About

All Prospects Organic Search Competitors Mentions Manual Upload Lost Backlinks Rejected
2,159 669 1,317 177 1 0 1
+Add + Add + Add +Add

The category titled Rejected contains prospects that you do not wish to work with.

The prospects are listed in order of their Rating, which is based on multiple factors. The higher
this Rating, the higher the value of the backlinks that can be obtained from this domain.


http://semrush.com/
https://www.semrush.com/link_building/?utm_source=pdf&utm_campaign=industrybacklinks
https://www.semrush.com/backlink_audit/?utm_source=pdf&utm_campaign=industrybacklinks
https://www.semrush.com/backlink_audit/?utm_source=pdf&utm_campaign=industrybacklinks

Prospects by Competitors

search for domain URLType Keyword TLD

| Everywhere v | @ write to search |

Source Domain, URL Example and Snippet 110 out of 1,317

homeguides.sfgate.com
htt ides.sfgate. d-put-money-d financing-mortgage-9556 html 2

Domain Quality Domain Relevance

Backlinks @ Top 25% Common categories

2248K News

Arts & Entertainment

Sports
Referring domains @ Top 5% P!

9.9K

Competitors backlinks

usatoday.com
Keywords @ Top5%

52M
Complexity

Traffic
N/A

Source of prospect: 3 keywordsw 1 competitor v

th Export

URLType Domain .,

Trust a a

General 58 6 5/5A + | addwith v NS

Domain Health

We are preparing your data with Backlink Audit
The rating could be changing.
safety Rank

Dangerous Signals

Potentially Dangerous Signals

Collect the information on those prospects to see which of them seem like a good target.

2. REACHING OUT TO POTENTIAL PARTNERS

Select the outreach strategy:
Manual link
Directory/Catalogue

Add link to article

Product review

Link From mention

Guest post

Recover lost backlinks

Customize your outreach strategies

Now that you have decided which prospects
you'd like to work with, you can start the
outreach process. You can send a prospect
to the “In Progress” list with one of the link
building strategies applied.

Each of these strategies defines the
conditions on which you offer your link

to be placed on the domain of a chosen
prospect. Once you've clicked “Send” you will
be prompted to the email wizard and given
access to the template. You can connect the
Link Building tool to your Gmail account to
send and track emails directly from the tool.

Our tool will automate the wizard with
default information, but you can customize
the template to your needs. It will also pull
out the contact details of the website for

you, to save you time. When working with the Link Building tool, you can create your perfect
pitch, save your email as a template, and personalize your letters for different prospects.
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Contact broadbandnow.com by email

First email message

To: - - - + Add recipient
Drag and drop placeholders: | <your project domain> | | <URL of prospect>  <domain of prospect>
* Savetemplate ©» Reset @ Preview

Subject:

Please link to my website

Please prepare an email template which you will send to site owners in order to acquire a backlink to your site. Once created, it will be available for you for all ideas within the same strategy.

Do not forget to:

- update email subject

- Introduce yourself and your project

- show value which a link to your site will add to the source website
- thank For cooperation

- add a link to your content or product pages

Keep in mind that there is no single template for all cases, so try to modify your template according to the strategy chosen.

Good luck!

3. MONITORING YOUR PROGRESS

Don't forget to keep track of your progress after you start working with the prospects. You'll be
able to see if the backlink is visible on the selected referring domain and the backlink status:
Active, Broken, Lost, and Undefined.

Visible status Search For domain Follow & Nofollow

| Active | Broken | Lost | undefined | Rejected | | Everywhere v | Q write to search Al Nofollow

Referring Domain and URL ) Anchor Text € Rating b
www.snapagency.com 5/

/5
https:/www.snapagency.com/blog/sec-tips-for-small-business 121 g
ignil ibilit:
ignitevisi N 1£W_ . _ _ = How to Get .Gov Links For SEQ 5/5w
https://fignitevisibility.com fwhy-there-are-so-many-haters-in-search-engine-optimization/ I
www.seroundtable.com raphs 5/
https:/fwww google-bug lm-18169.html £ 9 b

Start earning backlinks =
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8. Find more backlink ideas for your future content

TOOL TO USE: SEO CONTENT TEMPLATE

If creating content is a part of your
optimization efforts, SEO Content Template
is the perfect way to ensure your future
content will be SEO-friendly. The tool

(mmmpemm provides you with insights and specific

SEO recommendations for your content

Our analysis is based on your Google top 10 rivals

1. hitpsi//en wikipedia.orgfwiki/Coffee 2 recommendations for generating new

2. http:/fwww.ncausa.org/About-Coffee/What-is-Coffee 2 Content tO improve your SEO StatUS. The

3. https:ffwww.starbucks.com/coffee [ A

4. httpsyjwwwpeets.comy 2 suggestions are based on content of the top
5. httpsy/bluebottlecoffee.com/ 12 10 ranking pages (which are called “rivals”

6. https://www.stumptowncoffee.com/ [2 . . . .

7. https://www.medicalnewstoday.com/articles/270202.php 2 in the tOOI) and InCIUde pOtentIaI baCkIInk

. httpsy/fwww coffeebean.comy (2 targets, which are domains you can try to

9. httpsy//www.cariboucoffee.com/ (2

acquire backlinks from. Once you've entered
a keyword or a group of keywords you’d like
to rank for, you can start collecting ideas.

10. hetps:/fwww.blackriflecoffee.com/collections/coffee 12

Along with other recommendations, the tool will generate a list of domains that are worth trying
to earn backlinks from to make your upcoming content SEO-friendly.

Key recommendations (based on your Google top 10 rivals)

Semantically related words « Enrich your text with the following semantically related words; | coffee bean | | coffeetea | actual coffee | roasted coffee  perfectcup | cup of coffee | richsoil
Backlinks « Try to acquire backlinks from the following domains: | vegnews.com [ || arnconference.com [ | ezhostingservercom (2 | flypdx.com [ | ironman.com [

caamfest.com (7 | milled.com [ | | theodysseyonlinecom (4 | localmint.com [ | sprudge.com (5 | halopedia.org 7 | silktide.com (7' || tacomaworld.com ('

austinhomelistings.com (' | jdland.com 7 | mepopedia.com [ | theskinnyconfidentialcom [ | iww.org 7 || wn.com [ | wamd.com [

Use these domains as prospects for link building opportunities.

Get backlink ideas for your new content ==
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If you would like to collect the same data on backlink

profiles among companies in your industry, send an

email to backlinkprofile@semrush.com and we will
contact you as soon as possible!

semrush.com
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